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Nap Bar



GOALS

Brand awareness through consistent digital
marketing

Increase brand engagement resulting in revenue
generation

Establishing thought leadership for napping as
wellness and self-care

*Assumed goals based on task list
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DIGITAL

Newsletters

Blog posts
Instagram posts
Facebook posts
Photos

Videos

Live social media
posting

Asset archive

EXECUTIVE SUMMARY

STRATEGY

Campaign planning
Hashtag optimization
Workflow organization
Strategic sessions with
Bungaloom

CREATIVE

One-sheets
Founding Members
Deck

Floor decals
Buttons
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Community

FACEBOOK
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NAP BAR
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Stop what you're doing. Unfurrow your brows, relax your shoulders
and take a deep breath. Your body is calling for a #brainbreak. There
will always be more work, more tasks and more items on your to-do

list, but let’s add one for you. Go to napbarnow.com and book your 26-

minute rest sesh.
Your body will get what it needs and your productivity is scientifically

proven to improve by 34%. In the midst of holiday shopping and last
minute projects, don'’t forget, it’s nap time.

BOOK MY NAP

#YOUSNOOZEYOUWIN

NEWSLETTERS
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About Founder NAP BAR

The creative mind behind Nap Bar is Khaliah O. Guillory. As a previous C-level executive,
she knows a thing or two about handling stress. Nap Bar, the first white glove, self-care
pping Texas, d

onsite and in-suite rest

 depri and increase productivity. Based on Khaliah's
ork in the it or Sylvester Turner declared October 29 as

Khaliah Guillory Day.

Inthe age of social-media, busy-ness and #teamnosleep, can you remember the last time you
had a good night's sleep?

Nap Bar is solving a deep-rooted problem. The US. suffered a $41l billion-doliar economic loss due
to s|esp deprlva(lon. We turn sustainable rest into sustainable prcductlvity for health-conscious
professionals, entrepreneurs, stay-at-home parents, and travelers.

Nap Bar has created the Tst ever white-glove, self-care napping experience in the state of Texas.
This innovative and cutting edge experience is backed by science & engages all five senses.

Backed by science Timeline
& engages all five senses
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| _idea
. April 2018
Retired from
Corporate America~—
Nov 2018
SIGHT | Bugaloom Partner
MOODUGHTING 5 Dec 2018
Construction of
prototype #1 ~—
== FOUNDING
4an209 | prototype 2
February 2019

| MEMBERS
Debut Prototype 3

March 2019 March 2019 - National Napping

I— Day (30+ features local,

regional, and national

§ media hits)

Suite1Prototype,__|
April 2019

Proof of Concept at Rice Village
[—= April 2019 - Sept 2019
(performed nearly 200 naps)
Pop Up at George
R.Brown *—]
Convention Center

October 2019 N e

I—=in Galleria Mall
Nov 2019
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ANALYSIS

XX average customers per day

X% driven to purchase after viewing online
advertisement

Revenues increased by XX%

Beneficial to maximize opportunities for paid ads
through Facelbook
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