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Nap Bar
Prepared for



GOALS

● Brand awareness through consistent digital 
marketing 

● Increase brand engagement resulting in revenue 
generation

● Establishing thought leadership for napping as 
wellness and self-care

*Assumed goals based on task list



EXECUTIVE 
SUMMARY



EXECUTIVE SUMMARY

STRATEGY

● Campaign planning
● Hashtag optimization
● Workflow organization
● Strategic sessions with 

Bungaloom

CREATIVE

● One-sheets
● Founding Members 

Deck
● Floor decals
● Buttons

DIGITAL

● Newsletters
● Blog posts
● Instagram posts
● Facebook posts
● Photos
● Videos
● Live social media 

posting
● Asset archive



SOCIAL 
ANALYTICS



INSTAGRAM

2.8K
FOLLOWERS

322
POSTS

24K
IMPRESSIONS

1K
HIGHEST POST 

LIKES



FACEBOOK

X
FOLLOWERS

X
POSTS

X
IMPRESSIONS

X
HIGHEST POST 

LIKES

Instagram posts are auto-posted to Facebook



NEWSLETTERS



NEWSLETTERS

417
TOTAL AUDIENCE

47
AVERAGE OPENS

2
AVERAGE CLICKS

1
AVERAGE 

UNSUBSCRIBERS



OTHER 
COLLATERAL



OTHER COLLATERAL



ANALYSIS



● XX average customers per day

● X% driven to purchase after viewing online 
advertisement

● Revenues increased by XX%

● Beneficial to maximize opportunities for paid ads 
through Facebook

ANALYSIS



THANK YOU


